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(Davies,	 2002;	 HMSO,	 2008),	 the	 Scottish	 Government	 strategy	 for	 enterprise	
in	education,	Determined to Succeed	(DtS),	sought	to	recognise	and	promote	the	
benefits	of	the	‘can	do,	will	do	attitude’	at	the	heart	of	enterprise	values	(Scottish	
Executive,	2003,	p.2;	Bryan	&	Granville,	2011).	 In	 line	with	 the	demands	of	a	
Curriculum for Excellence	(CfE)	in	school	education,	it	was	suggested	that	DtS	































Coca-Cola	was	problematized	and	 identified	as	a	concern	by	 teachers	 involved	
in	this	study.	In	the	context	of	the	Olympic	Games,	such	concerns	add	a	layer	of	
complexity	that	is	both	important	and	underplayed.
Corporations, Partnerships, and Social Responsibility
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It’s	a	Real	Legacy	for	the	Olympics…An	education	initiative	supporting	schools	
across	Great	Britain…the	whole	idea	over	the	next	three	years	is	that	we	get	the	





















































2. Coca-Cola and the Olympic Ethos






















	 These	 examples	 show	 how	 the	 Olympics	 present	 a	 unique	 opportunity	 to	
develop	an	economically	and	culturally	valuable	reputation.	Thus,	it	should	come	
as	little	surprise	that	the	partnership	between	Coca-Cola	and	the	Olympic	Games	











age	 the	 discovery	 of	 ones	 abilities	 and	 promote	 the	 spirit	 of	 competition,	 the	
pursuit	of	excellence	and	a	sense	of	fair	play…Beyond	creating	sheer economic 








3. The Principles of Coca-Cola’s Olympic Sponsorship:
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